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Festival of Social Science 2026 – Expression of interest
#ESRCFestival 17th October – 7th November 2026 www.festivalofsocialscience.com
2026 Theme – Money, Finance and the Cost of Living
Expression of Interest – Introduction

Thank you for your interest in the ESRC Festival of Social Science 2026.
We invite you to use this form to make your case for inclusion of your proposed event in the festival programme. Completing this form allows the selection panel at your institution to understand the purpose, target audience(s), logistical requirements, and resources required for the event you are proposing. They will review whether your proposed event is suitable for the intended public/youth audience (or professional, non-academic audience, if you are targeting this group).

Completing this form does not guarantee selection for the festival, funding and/or additional support.
 Further detail and guidelines regarding the 2026 festival should be provided by your local festival lead.
*Please read the Festival Event Leader Pack and Event Leader job description before preparing a proposal for an event so that you understand the requirements for festival events*

Completing the form

We realise that you may still be at the ideas stage but please include as much information as you can. If successful, support will be available to develop your thinking via your festival lead and festival training.

Please contact us with any queries iaa@hud.ac.uk



Event Lead at institution – Job Description
General
· Read, understand and action relevant festival requirements, including those in the Event Leader pack. 
Developing and supporting the promotion of an audience-appropriate event
· Develop a clear event proposal that identifies a specific, in-scope target audience and identifies how best to attract that audience to attend and tailor the event to be appropriate for them.
· Attend the festival public engagement training session(s) provided to festival event leads.
· Build on your proposal in subsequent event planning to further consider audience needs and attraction, including:
· engaging with internal support (put in place by festival leads) from colleagues providing expertise on communications/promotion, public engagement, events, and removing barriers to inclusion 
· drawing on learnings from public engagement training as appropriate
· ensuring that your event format, venue/platform and timing are chosen with your target audience in mind
· ensuring that your use of language/terminology and any supporting materials will be easily comprehensible to your target audience
· seeking out appropriate partnerships where appropriate (eg with local charities, community groups etc) who may be able to support you in reaching and tailoring for your intended target audience.
· Support your institution in promoting your event (eg providing clear details in a timely manner, promoting it via any relevant networks of your own).
· Ensure that full, accurate, user-appropriate details are provided for the festival website event listing to the deadline given. Work with colleagues as appropriate to ensure that copy is written in a manner that is appropriate for and appealing to your target audience and addresses them directly in the second person (‘you’ not ‘they’).
· Ensure that the promotion of your event seeks to remove barriers to inclusion (eg providing contact details for potential attendees who need to get in touch with a question or request, accessibility considerations).
Event delivery and evaluation
· Ensure that a risk assessment is carried out for your event.
· Ensure that your plans for the day seek to remove barriers to inclusion (eg consideration of additional needs, trigger warnings, accessibility of your materials).
· Attend/watch briefing on ‘on the day’ requirements.
· Ensure that you have support in place for your event (eg colleagues/student helpers), that they are fully briefed and that their needs and safety are considered. 
· Deliver your event, ensuring that ‘on the day’ requirements are actioned (eg use of branding, mentions of the festival and ESRC, and encouraging participation in evaluation).
· Support your festival lead with any follow-up activities relating to evaluation (eg encouraging collaborators to complete evaluation survey, completing your event leader evaluation survey).




ESRC Festival of Social Science 2026
Expression of Interest Form
	IAA Ref (to be completed by IAA Programme Manager)
	

	Institution Name
	

	Event leader name
	

	Department/Faculty
	

	Email address
	

	Event working title
	


You are welcome to run events on any Social Science topic, but there is a requirement from ESRC that 25% of the total events to be on the official theme.
The theme for the 2026 Festival of Social Science will be Money, Finance and the Cost of Living, exploring areas such as:
· Personal finances
· Teaching children about money
· Understanding and support for the cost of living crisis
· The economy and how it works
· How businesses make money
· Starting your own business

	1.  What is your motivation for engaging with the public (or other non-academic group/s)? For example, to help people improve their wellbeing by spending time outdoors, to share new ways that families can reduce their carbon footprint, to inspire teenagers about your subject.

	

	

	2.Why would you like to engage and lead an event/activity via the Festival of Social Science?

	

	

	3.  Who do you want to engage with through your event?
Please tell us your current thoughts about which particular ‘public’ you would like to engage with. For example, this might be people in a particular age group, or with a particular background, interest, role, responsibility, profession, or level of prior knowledge of a particular subject/topic. We encourage you to think more specifically than ‘general public’.
Your target audience MUST be in line with the festival target audience, as per pages 1-2 of the Event Leader Pack; in particular it must not include any academic groups (researchers, university students or university staff).

	

	

	4. What do you feel would motivate them to engage via your event?
For example, pre-existing interest in the topic, relevance to an aspect of their life, a learning experience for their children, developing a particular skill, for a fun or moving experience to share with a friend…?


	

	

	5.  What are your ideas at this stage about the type of event you would like to run?
For example, would it be a talk, participatory event, workshop, performance exhibition? What different elements/activities would be involved? What would be the topic? Would it run in person, online or hybrid?

	

	

	6.	What are your thoughts at this stage about location (or online platform), duration and timing that would work best for your target audience, and the nature of your event?
For example, evening, weekend, daytime in half term, public venue off-campus, takeover of a particular social media channel?

	

	

	7.  Who else apart from you would be involved in planning and running the event?
For example, would you run the event in collaboration with other researchers, a non-academic practitioner from a relevant field, a performer or community artist? How would this collaboration help you to reach your target group and understand and meet their motivations and needs?

	

	

	8.	How much support from your institution would you need to attract your target group and tailor your event for them, and do you have ideas for how you could find this support?
For example, are you looking to collaborate with a particular community group or charity, work closely with the venue, utilise a particular network or connections?

	

	

	9.	Do you have ideas at this stage about how you could remove any potential barriers to your target audience of attending and participating in the event?


	

	

	10.  Costs and other information:
Please provide estimated costings for your event and any other requirements it would be helpful for us to know about. Please see Appendix 1 for further details on eligible costs


	

	11. Please confirm that you are willing to attend the mandatory festival training – dates TBC

	Yes ☐
	No ☐

	

	12. I understand that responsibly for event publicity sits with individual institutions rather than ESRC and I am willing to support my institution in promoting my event

	Yes ☐
	No ☐



Thank you for completing this form. Please return to iaa@hud.ac.uk by Monday 1st June 2026.


Appendix 1.

Costs 

Festival costs should follow the same rules as your overall IAA agreement in terms of what 
does and does not class as eligible costs.  

• All partners should also follow your own institutional policies regarding eligible costs. 
• Costs must be non-FEC (Full Economic Costing).  
• Costs supporting capacity building, external support, transport to events where needed for those who might otherwise be unable to attend (for example bus hire for schools or transport costs for those from low-income backgrounds), and any type of engagement activities that directly support the festival objectives are acceptable.  

The following costs are not supported: 
• Salaried staff costs. However, we can pay hourly invoiceable/‘timesheet’ type costs, provided that an auditable trail is kept that shows why the costs are justifiable in terms of creating value for the public. * 
• Alcohol, and substantial food and beverage offerings. However, light refreshments such as tea, coffee, juice, and biscuits can be covered, as can costs for appropriate sustenance for volunteers. Up to date details of the maximum amounts that can be spent per person can be found in Annex B of the UKRI business expense claims, business travel and subsistence policy.  
• Goody bags (for example containing promotional and/or novelty items) or substantial giveaways. However, modest value items where appropriate, such as prizes for a young people’s competition, or materials to allow event attendees to continue an activity at home, are OK. 
• Travel costs for international speakers/participants.  Travel costs for international speakers/participants are not permitted from the festival budget (please note the change from previous years). 
• Accommodation costs only under exceptional circumstances.  You will need to make a short case to the Festival Manager and have this approved. See FAQs for more detail. 

Please also consult with the Festival Manager if an event leader requests other substantial costs relating to securing a speaker/participant not covered by the above. 

• *Payments for an individual’s time 
Examples of acceptable payments for an individual’s time include (but are not limited to): 
o Paying someone for whom presenting is their career, e.g. a specialist STEM presenter to run a children’s event. 
o Honorariums. 
o Paying a student/postgrad for their time (e.g. a £50 payment or a book token), in return for helping out with a task relating to an event.  
o Paying a freelancer to create a brochure or digital resource. 

• **Food and drink 
• Examples of acceptable food and beverage costs: 
o Hot or cold non-alcoholic drinks for participants, event leaders or volunteers. 
o Small snack items e.g. biscuits or fruit for participants, event leaders or volunteers. 
o A light lunch e.g. sandwiches, crisps and fruit, for event leaders or volunteers (not participants) IF they are working all day at event and there’s no practical alternative. 

• Examples of food and beverage costs that aren’t permitted: 
o Meals for event participants (including those provided as takeaways or buffets, e.g. pizzas, buffets of snack foods). 
o Meals for event leaders or volunteers before or after events.
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